
 

Training Courses for Konica Minolta OEM Customers 

“Grow your own Inkjet Expert!” 

Industrial Inkjet Ltd (IIJ) announces a new range of training courses for Konica 

Minolta OEM Inkjet customers.  

The courses are aimed at both existing OEM 

customers as well as new customers. Courses can 

be tailored to suit technical staff of each skill 

discipline. They can be tailored to suit everyone from 

newcomers to inkjet who need a wide-spectrum of 

inkjet training to experienced professionals who 

simply need “difference” training in specific areas. 

IIJ is aware that in every company there are staff 

changes. The result of this is that important technical 

knowledge can be lost. There can be an expectation 

within a company that a design team is experienced and capable with inkjet technology, but in reality 

key staff have been promoted or have left the company, and there is a high risk of expensive 

mistakes. The training courses from IIJ are designed to quickly fill in the knowledge gaps and ensure 

new OEM developments progress smoothly and efficiently. 

For companies that are new to inkjet the courses provide a very thorough grounding in all of the key 

aspects of inkjet printer development.  

Course modules can include:- 

Ink selection Ink system design 

Ink testing Ink recirculation and de-gas 

Waveform development Head mounting and alignment 

Printhead parameter optimisation Thermal management 

Media surface energy and pre-treatment Printhead maintenance methods 

(automatic maintenance) 

Greyscale printing Colour management 

Printhead architecture and theory of 

operation 

Media handling and accuracy 

Single pass and scanning operation Integration issues and fault-finding 

 

Courses include a high proportion of hands-on time in IIJ’s ink laboratory or on dedicated print 

systems. 

The courses will be held in IIJ’s new dedicated training centre near Cambridge UK. Please contact 

Industrial Inkjet Ltd for more information. 

T
ra

in
in

g
 C

o
u

rs
e
s

 f
o

r 
O

E
M

 C
u

s
to

m
e
rs

 


